
Report to: Place and Economic Development Sub-Committee, 27th July 2020

Report of: Corporate Director - Place

Subject: TOURISM ECONOMIC IMPACT ASSESSMENT

1. Recommendation

1.1 That members note the findings of the Tourism Economic Impact
          Assessment for 2018 (report released January 2020).

2. Background

2.1 The Council commissioned an economic impact assessment of tourism in Worcester 
from consultants in 2019. 

2.2 The report examines the volume and value of tourism and the impact of visitor 
expenditure on the local economy in 2018 and provides comparative data against 
previously published data. The results are derived using the Cambridge Economic 
Impact Model under licence by The Research Solution Ltd based on the latest data 
from national tourism surveys and regionally / locally based data. 

2.3 The 2019 data will be available in Summer 2020 and a follow-up report will be 
commissioned at this time.  

2.4 The previous economic impact assessment used 2015 data therefore this latest 
report allows for a comparison to the period before the launch of the Tourism 
Strategy in 2017 and the insourcing of the tourism service for the city in 2018.

3. Headline Figures

3.1 An 8.5% increase in tourism income in the City between 2015 and 2018, with the 
figure growing from £165,844,000 to £179,943,000. 

3.2 A 5.9% growth in visits to the city from 3,402,000 in 2015 to 3,602,000 in 2018. 
The West Midlands and England as a whole has seen a decline in this time. 

3.3 An estimated total of 3,635 people are employed in tourism related industries in the 
city such as accommodation, retail, catering, entertainment and transport. This 
represents an 8.5% increase on the 2015 figure of 3,351. Tourism accounted for 
6.4% of all employment in the city in 2018.

3.4 There has been a decrease in the number of nights stayed per visit and the amount 
of spend per overnight stay.



3.5 Headline figures: 

3.6 Summary data table:  



4. Impact of Report

4.1 The current tourism strategy is due for review in 2021. This report will be used to 
inform this process, including the development of new projects and campaigns to 
promote the city.

4.2 The next report will be commissioned in summer 2020 which will show data from 
2019 and provide an indication of trends in visitor numbers.

5. Recent and Planned Tourism Activity 

5.1 The Visit Worcester website has been promoted on roundabouts around the city.

5.2 The Visit Worcester website has been updated to reflect the impact of Covid-19, 
including removing details of cancelled events and promoting the ‘shop local’ 
message. A business directory has also been introduced to highlight businesses 
across the city.

5.3 The Visit Worcestershire service is now being coordinated by Worcestershire County 
Council. This is made up of a partnership of tourism officers from each of the district 
councils. A service plan and formal partnership agreement is being produced to 
enable effective inter-authority working.

5.4 The team have booked to attend the British Tourism and Travel Show in March 2021 
to promote the city to group travel bookers.
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